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Design thinking is a human-centered
approach to innovation that draws
from the designer’s toolkit to integrate
the needs of people, the possibilities
of technology, and the requirements
for business success.

- Tim Brown, CEO of IDEO
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9NN TINRUAKIAUEANT

Liunsidduagganan

nagnauy Storytelling




Internal

21

@® 7. Access (5 fivgnan)

( )
2a9n15n15UseENFUNUS

— i
AAINIIATTUNE

— i
AAINIINNTARG R

L J

Copyright © 2019 BSI. All rights reserved

bsi
Sl 24/02/2023
[ ]



Internal

@ 8. Support (U3N15L&83U)

4 N\
ManauguaIgnAIuanNnIuAIUnG

\_ J

4 N\
g99ANuFuNusAuanA 166

\_ J

& Remote Desktop Connection -

| Remote Desktop
~» Connection

Computer Examgla: compuber fabrik am. com

Us=rmame:  Mone specied

The computer name field @ blank. Enter 2 full remobe compuber
P

Copyright © 2019 BSI. All rights reserved =) Shew Dotions

bsi
Sl 24/02/2023
[ ]



Internal

@ LULINNAINTRIVUIANTIN
Organization Revenue Internal .
(avans) Profit > management partnersh|p>

Product/ Service _
S Function Ecosystem
(fuan)
Customer

Bandin Access Support

®  Copyright © 2019 BSI. Al rights reserved
I 'Sl o 24/02/2023




Internal

® NALANTRSIIUINNITU

24

s¢yileynin (Pain Point identified)

1inladNnanA6iadn1s (Understand what customer wants)

g9uuninennsuadaddns (Build on resources we have)
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Reasons to The BSI Assurance Mark.

B5I Assurance Mark provides international
recognition, associating your organization with

c h Oose BS I . excellence and best practice, and provides

credibility to your key marketing rmessages.

Relevant

We're the business standards company

that helps organizations by improving

performance, managing risk more effectively

and enabling sustainable growth.

Over 100 years' experience
The world's first National Standards

Body and a founding member of 1SO.

Leading Global Standards Creation Body

We shape British {BS), European (EN),
International {I50), Publically Available
Specifications (PAS) and Private
Standards.

Our Assessors

BSI invest heavily in recruiting and developing
the best asessors, who score, on average,
9.2110 in our Global Client Satisfaction
Survey.
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Together with >10,000
independent experts, BSI
leads the development of
global standards

» Public Standards - PAS

« British Standards - BS

» European Standards - EN

* International Standards -
ISO

We share our
standards and
guidance documents
in many formats, from
paper to PDF or
organization-wide
licenses

* Online Standards
Portal

» Network Licenses

Risk Management Standards
Sustainability Standards

Operational Performance Standards

Our tutors transfer
the knowledge and
skills needed to

embed excellence

* In-Company Training

* Public Training

* Internal & Lead
Auditor Training

« Self Assessment tools
« Gap Analysis
* Entropy Software™

Our assessors give
you proven ways to
measure, improve
and confidently
promote your
organization

* Management
Systems Certification

» Gap Analysis

« Verification services

» Supplier certification

« 2nd Party Assessment
« Self Assessment tools
» Product Certification

« Kitemark & CE
marking

-

W e support you with
the knowledge and
business tools you
need to continually
improve

* Entropy Software™

+ BSI Excellerator™
Report

+ Supply Chain
Solutions

+ Six Sigma Training

« Business Improver
Training
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